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Instructions

To simplify navigation throughout this document, we've incorporated hyperlinks
on each page. Click on any underlined text to move to the corresponding section.
At the top of each page are links to every other available section. Click on the
appropriate dot to move to the section of your choice.

If you have additional questions regarding the preparation of
your artwork, please contact your Valassis Representative.

N alassis.
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The following guidelines are designed to give your promotion added impact by maximizing the quality of web offset print production.

Photography and Ad Design

¢ During the photo shoot, light products
from the front, if possible, and avoid

Fine and Reverse Lettering
e Fine lettering (type) should be

“mood shots.”
* Keep products as large as possible to

minimize register problems.
* Place white products against a dark
background to make whites

appear cleaner.

* Avoid using design elements or
subdued type on dark backgrounds.
Make sure elements have enough
contrast between them to prevent
blending together in production.

composed of no more than one
/ process color. Coupon legal copy
should print 100%-black only.

* Reverse (knock-out) type should be
restricted to a one-color background.
If multiple color backgrounds are used,
the dominant color will hold shape; the
secondary color should be spread back.

* The minimum point size for reverse
type is 6 point, using a bold
sans serif font.

Solids and Screens*

Compromise situations occur within an ad itself.

In printing, there is always conflict between solid
color and screened or “process color” portions of
a page. When conflicts occur, compromises have to
be made between different elements within an ad.

Example: In order to have a rich, saturated red head-
lineg, screened fleshtones may get redder, and neutral
whites may take on a pink cast. Conversely, if flesh-
tones and whites match the proof, the red headline
may appear weaker or more orange.

*See "“Establishing of Priorities”

Questions? Please contact your Valassis representative.

Proof Bases

The type of proof base used will have a definite impact on the
quality of your print promotion. For instance, if you supply a
Commercial Base proof and the ad is printed on publication grade
paper stock, the printed piece will appear dirtier or heavier than
the proof. Why? Because Commercial Base proofs are whiter,
cleaner and have more contrast that publication grade paper
stock. Here are some quick guidelines for selecting a proof base:

Commercial Base

*\Whiter, cleaner, and has more contrast than Publication Base.

*Helps a product to “pop” off the page.

*Use this base if the final job will print on a high quality
commercial grade paper.

Publication Base

» Slightly more yellow, or “dirtier” than Commercial Base.

*Represents the most common and cost effective grades of
paper stock used in the newspaper insert industry.

*Gives a more accurate representation of the final print
production for the majority of newspaper inserts.

¢ Use this grade if your ad will print in our co-op insert.

To ensure your proof accurately simulates the printed piece,
contact your Valassis representative to verify the paper grade
your ad will be printed on.

Print Quality Guidelines 3
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Print Quality Guidelines

The following guidelines are designed to give your promotion added impact by maximizing the quality of web offset print production:

Establishing Priorities* Difficult Colors to Reproduce

When addressing compromise situations, Due to the web offset printing process,
it is very important to establish priorities. the following colors can be difficult to
Recommended priorities for print pro- reproduce. Please consider the follow-
duction across all Valassis product ing suggestions to enhance color

lines are as follows: reproduction on press:

3) background or solid color
such as headline type.

Solution: Use GCR color separations
or cut back on the CYAN dot value by
at least 10%

1) product/main visual - - *Brown: Has a tendency to look
2) product or company logos very dirty in production and shift
) m towards gray

/

It is helpful to supply priorities with initial
artwork, in order to forecast any potential
problems and make adjustments prior to

. ¢ Dark or Reflex Blue: Has a tendency
production.

to shift purple

Solution: Cut back on MAGENTA dot
value by at least 10% and add a mini-

| mum of 10% black dot value to stabilize.
- (we recommend 100% cyan, 60-65%
magenta, and 10-15% black)

*See “Solids and Screens”

| | e Teal: Very sensitive to in-line color

Color Variance compromises, has a tendency to
Because different ads run in-line with - shift green

each other, controlled variance and ! Solution: Cut back YELLOW dot value
compromise situations are inherent - “ by at least 10%. (we recommend no

to web offset printing. Each ad has a
different color balance; and therefore,
requires a compromise when
running together.

more than 30% yellow)

(LR

¢ Neutral Gray: Has a tendency to take
on the cast of a dominant in-line color

Example: One ad may look slightly more (i.e., if red is required, the gray may

red, while another ad may be slightly have a pink cast)

less red. - = Solution: Make BLACK the dominant
color and reduce the percentage of

colors underneath, or reproduce light
- |- gray tones as a halftone, in black only

*Black Solids: Large areas of black
have a tendency to look washed out
when printed 100% black only.

Solution: Use 100% black, 60% cyan,
40% magenta, 30% yellow to create
. a nice rich black, and avoid using
Color Separations small reverse type to prevent
*\When color separating high-resolution images for output from registration problems.

disk, total dot density should not exceed 260%, with a maximum

of 65% in the black printer.

eUse Gray Component Replacement (GCR) color separations for ads
with dark/brown elements (such as steak) to maintain appetite
appeal in food, and keep colors rich and saturated.

*Keep colors clean by reducing magenta in greens, cyan in reds
and yellow in blues.

*Keep whites clean (minimum values) and neutral (5% cyan,
3% magenta, 2% yellow).

Questions? Please contact your Valassis representative. Print Quality Guidelines 4
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RedPlum™ Co-op Insert Ad Dimensions

Dimensions shown refer to maximum image area of your ad. (no bleed)

|
The RedPlum banner is

F?@_ﬁw- 75 (15716
always positioned in this

location on the cover only.
Front & Back Cover
9.3125" (9 5/16)

| 6.75" (6 3/4")

Half Page 4.9375" (4 15/16") Super Page
I 6.75" (6 3/4") -
I 6.75" (6 3/4") I

| Il I
Bleed Spread
Two separate pages 10
which face and bleed
together at the spine
of the book (final trim
is done on press)

T 6.75" (6 3/4") 1 6.75" (6.3/4") |

Questions? Please contact your Valassis representative. Co-op Ad Dimensions 5
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RedPlum™ Co-op Insert Ad Dimensions

Dimensions shown refer to maximum image area of your ad. (no bleed)
I I

Perfect Spread

An advertisement
that extends across
two standard page
(i.e., a double page)
with no gutter

Note:

The overall size of the tab is 1/2".
The 1/8" safety margin can be
the same color as the rest of
the tab. There should be NO
type or images in this area.

I 13.625" (13 5/8") |

Tab: .5” (1/2")

Super Page
with Front Tab

Working area
of tab
375" (3/8")

Super Page
with Back Tab

375" (3/8")

125" (1/8")
Fold safety margin

7.25" (71/4")

Perfect Perfect
Spread Spread
with with
Front Tab Back
Tab
R 14.125” (14 1/8") ' R 14125 (14.1/8") '

Questions? Please contact your Valassis representative. Co-op Ad Dimensions 6
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Flexible Coupon Locations

The following coupon locations are eligible for flexible pricing when materials are supplied for all coupon positions indicated.
In general, materials supplied must provide at least 3" of non-coupon space to allow for backing ads in our cooperative inserts.
Contact your Valassis Representative for more details.

No Coupon Entire Top or Bottom Entire Top Top Left or Right

Any of 4 Corners Top Right or Bottom Right Top Left or Bottom Left Top Right or Bottom Left

1/2 Page Only

Top Left or Bottom Right Top Right Top Left

Entire Left or Right

Questions? Please contact your Valassis representative. Coupon Locations 7
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Fixed Coupon Locations

Fixed pricing would apply to the following coupon locations. Consult Valassis Representative for pricing and information on coupon
locations not represented below.

Entire Bottom Bottom Left or Right Bottom Right Bottom Left

1/2 Page Only

Entire Top or Bottom

Entire Left or Right Entire Left Side Entire Right Side
(fixed on SP only)

Questions? Please contact your Valassis representative. Coupon Locations 8
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Acceptable File Formats & Building Your Ad

Accepted Electronic
File Formats for all FSI
except Retail Connection”

* QuarkXPress® (preferred-)\
¢ Adobe PageMaker®

Preparing Coupon . Electronic Overnight
Image Flle Design File Shipping
Transfer
Designing Page Files

¢ Document size should match ad size
* Multiple black copy changes -

New Project . e
— To avoid additional fees, copy (text)
¢ Adobe lllustrator® Layout Name: |FS_layout.qxd J must be placed onto a separate
* Macromedia® FreeHand® syoutType: LR / _ Fﬁgiﬂ:yer;‘orthe an}m)on four et
click here for more info
®
¢ Adobe Photoshop page —Margin Guides
e Adobe InDesign® Size: [ Custom B Top: 0.125°
o Tiff-it Width: 6.75" Bottom: | 0.125"
¢ PDF (hi-res)* Height: Left: 0.125"
Mac or PC formats on above Orientation: . . Right:  |0.125"

applications accepted. Do not

submit your ad created in any

of the Microsoft Office products
(Word, PowerPoint, Excel), Publisher,
Corel Draw or Multi Ad Creator.

*PDFs submitted must contain
300 dpi hi-res images in CMYK
mode and include all fonts.

[l Facing Pages
] Automatic Text Box

Accepted Electronic
File Formats
Retail Connection ONLY

e QuarkXPress® (preferred)

* Adobe lllustrator®

* Macromedia Freehand

¢ Adobe Photoshop®

¢ Adobe InDesign®

Mac only application files accepted.

Valassis recommends the following regarding the use of the
Transparency feature available in Adobe lllustrator and InDesign

The transparency feature in Adobe lllustrator and InDesign may look
good on screen, but can print very unpredictably when the file is
processed for print production. If your design requires the use of
this feature, be extremely cautious, particularly if objects containing
spot colors are layered over each other, or over placed raster art.
You can preview if your file has transparency effects by using the
Flattener Preview window available in both applications (be sure
Transparent Objects are selected). Flatten transparencies using the
preset of High Resolution. Save your file as an EPS to be placed into
your ad layout prior to sending to Valassis or generating Hi-res PDF's
for Valassis. And always be sure to use your flattened file when
generating proofs. Valassis is not responsible for files supplied
containing un-flattened transparencies being misinterpreted

during processing for print production.

Questions? Please contact your Valassis representative.

r—Column Guides

Columns: 3

Gutter Width: 0.125"

{ Cancel ) E

Fonts

¢ Please supply copies of all screen and printer fonts used
for all pages and EPS files. These fonts will be used solely
for the purpose of processing the customer-supplied files.

¢ Avoid using TrueType fonts. These font types are converted
to Postscript Bitmap on all high-end output devices. This
could cause text to reflow improperly or result in substitu-
tions. If your job is submitted using TrueType fonts, Valassis
is not responsible for any reflow or substitution issues that
may develop.

* Do not use Multi-Master fonts in your ad design.

Acceptable File Formats 9
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Coupon Code Specifications-
Changing Codes

When running multiple offer codes within
your promotion, send the bar code files
along with their market assignments to your
promotion coordinator. According to the
GS1 US BarCode Guidelines effective
January 2008, all manufacturers must
include the GS1 DataBar Interim BarCode,
on their product coupons, in order to be
compliant with new global BarCode standards
from GS1 (formerly the Uniform Code
Council) and the JICC (Joint Industry
Coupon Committee). For additional GS1
DataBar information and guidelines, please
visit www.gs1.org/barcodes.

Please note, Valassis can provide the GS1
DataBar Interim BarCode; however, specific
information must be provided by the client.
Call us for details.

Important Production Guidelines
For best results please:

¢ Print bars as 100% black on a white
background

¢ Do not truncate the code (this will
reduce scanning ability)

*Do not reduce bar codes more than
80% of actual size.

Questions? Please contact your Valassis representative.

Co-op Ad Acceptable Designing
Dlmenslons File Page Files

Fonts Preparing Coupon . Electronic Overnight
Image Flle Design File Shipping
Formats Transfer

Proof Specifications

* Please submit one high resolution proof for
each four-color version and coupon position.
Publication proof base recommended.

e Supply black and white laser prints for all
additional black only copy changes.

e Include corresponding file names with all
proofs.

e Four-color proofs should be calibrated to
SWOP standards and include a color target.

e Certain proof types (e.g. desktop laser proofs)
are not considered high-resolution and should
not be used for accurate color reproduction.

e [f a major discrepancy is found, Valassis will
send an accurate color confirmation proof for
a nominal fee. Valassis proofs simulate the
paper stock used in co-op insert production,
and help set correct expectation levels for
your promotion.

Proof Viewing

All proofs must be viewed/compared under
illumination having a correlated color temper-
ature of 5000 degree Kelvin (C.R.1. 90-100).

Preparing Digital Image Files (Separations)

To ensure the highest quality possible, please supply high-resolution
images using the following specifications:

¢ Resolution of line art scans (1 Bit TIFFs) should
be at least 600 dpi but no more than 1200 dpi.
* Supply high-resolution images using the following specifications:
* 300 dpi
¢ CMYK (cyan, magenta, yellow, black) mode
« Total dot density of 260%, with a maximum of 65% in the black printer
* Separations with 50% GCR (Gray Component Replacement) are
recommended to maximize print quality and help consistency.
* EPS, TIFF or Scitex CT are acceptable formats. Do not supply your
images as a jpeg or gif file format.

Images should be placed within the page layout application at 100%.
The quality of the scanned image can be adversely affected when
enlarged in the page layout application. Therefore, it is important to
calculate image size prior to scanning.

*FPO images: If low-resolution images have been placed "For Position
Only," add "FPQ" to the end of the file name of the low-res image
(i.e., imagenameFPO.tif).

e Indicate replacement of low-resolution images with hi-resolution
images on supplied proofs.

Coupon Code Specs 10
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Recommended Coupon Design and Coding
Offer Headline

6" |

|

e iy ey ey gy ey ey ————

| mANUFACTURER's couPoN | ExpREs: 00100100 | :

i

on Clearex

2.5"

RETAILER: Lorem ipsum dolor

aliquaRETAILER: Lorem ipsum

iscing elit, sed diam nonummy

m SAVE $1.00

amet, consectetuer adipiscing elit,
1 sed diam nonummy nibh euismod
| tincidunt ut laoreet dolore magna

dolor sit amet,consectetuer adip-

1
/=/Speciﬁc Offer Details
Offer good on any

formula, 48 oz. size only.

SHINE

s

Company Prefix Tracking Code

0000000-000000

LV
LA

|” I\Umet

nibh euismod tincidunt ut laoreet "I Zone
dolore magna aliqua. | 0.117"
(lmet 1
one
oooo 1
1
i —————— - - ———--————-—— —— ——— —— ————-—————-———-l
Picture of Product ucc Position ~ Family ~ Value Check
Prefix ~ 2-60fUCC Code Code  Digit
(NSC) Company
Prefix

A Good Coupon

Clearly communicates the offer to:
¢ The Retailer/Cashier
e The Consumer

¢ Both the Retailer and Manufacturer
Clearinghouses

Printed on Quality Paper
* Non-sticky for easy processing

Coupon size should fall within 3" - 6” in width

and 2 1/16” - 21/2” in depth.

Bar Code nominal size:
(May be reduced to 80% or enlarged to 200%)

e UPC symbol measurements are 1.02" in
height and 1.469” in width. GS1 measures
the same in height, but length is driven by
client's encrypted information.

Pictured example reflects combined UPC
& GS1 Interim bar code, which is based on
a formula of length, bar width and total
characters. GS1 bar code (good in the
coupon industry until Jan 2010). For more
information on the new GS1 bar codes,

go to www.gslus.org.

Design should:

* Specify price, manufacturer coupon and
expiration date

e Include product picture
¢ Provide max value if free

Validates a coupon against purchase items.

Questions? Please contact your Valassis representative.

Coupon Disasters

Self Destruct Coupons

e \erbiage is confusing and consumer
does not respond to promotion.

 Coupon does not scan correctly.

* Retailer fines for incorrect bar coding.

* No validation of product purchase.

* Unable to clear and capture redemption data.

Note:

The GS1 (formerly known as the UCC) has been developing guidelines
to re-engineer industry standards for coupon coding. According to
GS1, companies with UPC Company prefixes greater than 6-digits

can no longer be uniquely identified at coupon processing points

by scanning the coupon. Until a new system is implemented, the

cost and inaccuracy of coupon redemption will continue to rise.

The new guidelines state that UPC/EAN bar codes , which are the
current standard for coding coupons, are to be phased out in favor

of a new Reduced Space Symbology (RSS) bar code.

When approved, the coupon re-engineering guidelines would be
implemented over a three-year period beginning January 2007.
Once in place, this change can create more choices for Valassis
customers sleeting coupon values and for properly tracking
cross-promotional offer with other brands and/or manufacturers.

Coupon Design and Coding 11
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Electronic File Transfer and Shipping Artwork

To ensure the highest quality production and avoid delays, please do one of the following:

Electronic File Transfer
to Valassis

Valassis has the ability to accept
digital file transfers through a variety
of methods including FTP and Mass-
Transit. Contact your Valassis Repre-
sentative for detailed instructions

on all digital file transfer methods.
With the use of any of these Electronic
Transfer methods, compress the folder
containing all items required for your
ad production. This will help ensure
the file data integrity.

¢ For Macintosh files, use the .sit format.

* For Window (PC) files, use the
.Zip format.

o After file transfer has completed,
please e-mail your Valassis
Production Representative the
name of your compressed file.

Please note: To ensure highest print
quality, Valassis requires a high-resolu-
tion color proof accompany each four
color file supplied. If no color proof is
received, Valassis will output a color
proof and forward it to you for file
confirmation at a charge of $190 per
proof plus shipping. Your Promotion
Coordinator will be happy to discuss
options with you.

Questions? Please contact your Valassis representative.

VE TIME
A?\le\ MONEY!

Shipping Artwork to Valassis

Send your artwork on one of the
following types of disks:

*CD-ROM
*DVD

* For other formats not listed, please
contact your Valassis representative

Include:

* Ad components on disk, including all
printer and screen fonts, graphics
and high resolution images.

* Supply a printout of the disk file direc-
tory, which lists file names (not icons),
and modification dates and times.

Be sure to expand folders so all files
appear in printout.

*Send a full-sized color proof of the
ad along with your materials. Do not
reduce the color proofs.

e Label all materials with ad name and
program date.

e Ship materials to arrive on time -
ad materials, version and code
information are due on the published
due date. Overnight courier is
recommended. (Contact your Valasis
Promotion Coordinator for due dates.)

Send all materials to:

Valassis
38905 West Six Mile Road
Livonia, MI 48152

ATTN: Client Services
(include Valassis Client Services
contact name)

ph: 734.432.8000

Electronic File Transfer 12
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Black Versioning

If your job has black versions of the same 4/color page (i.e., values, codes, different addresses and phone numbers) and all the images
are going to remain in the same position for all versions, and the only changes made will be to the black plate such as text and location
maps etc.. your documents should be designed in the following way.

Applications That Support Example of a 4/Color Base
Working With Layers

If you are building your page in a

program that utilizes layers, such as
Adobe InDesign, or Adobe lllustrator,
create your files in the following way.

* All common 4/color -
Place any images and all text that
are common to all versions on a
base layer named “common 4/color”.

*Black Versions -
Create a separate layer for each black
version imposition to the 4/color base.
For each black version, name the layer
“Black version 1” etc...

Applications That DO NOT
Support Working With Layers

If you do not have a program that
uses layers, create your files in
the following way.

* All common 4/color -
Any images and all text that are
common to all versions should be | |
built on the master page, then create
pages using that Master Page, one
for each version, plus one page for
just the base.

«Black Versions - Examples of Black Versioning Pages

All of the black version text should
be built using black only. Once you I
are finished creating all black version — — - -
pages imposition to the base 4/Color,
remove the master from the version
pages so that only the black version
text is showing to the 4/color base.
Don't forget to have one page for
the 4/color base before saving.

$1.00 OFF 50¢ OFF
il _ Wi

Questions? Please contact your Valassis representative. Black Versioning 13



